
 
 

Overseas Travel – (August 2015) 

Premier and Ministerial Staff 

No of travellers Destination 
Reasons for 

Travel 
Total Cost 

3 

Singapore, 
Malaysia and 
Thailand  
(16 August to 22 
August 2015) 

To promote South 
Australia – South 
East Asia 
Engagement 
Strategy and in 
particular the whole 
of State approach 
which embraces 
and interconnects 
commercial and 
social/cultural 
elements 
 
To promote and 
advance trade and 
investment and 
other commercial 
and professional 
links in line with 
South East Asia 
Strategy. 
 

23,236.94 
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